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DASMUSSIK ERARATHMAABGRZIN

P ABOUT US

FLORIAN
STOLPE
Editor in Chief

DIETER
ROESBERG
Publisher

For more than 35 years, we have been producing
GITARRE & BAS$e leading trade magazine by
musicians for musicians, and we always have our
finger on the pulse. With us, everything revolves
around the most exciting innovations from the
musical instrument industry: guitars, basses,
amps, effects, and accessories. Our independent
team of authors, all of whom experienced thorough-
bred musicians, takes a close look at them.

CHRISTIANE
WEYRES
Sales Manager

STEFAN
BRAUNSCHMIDT
Deputy Editor in Chief

In exclusive interviews, professional musicians
from rock, blues, metal, jazz, and pop tell us more
about themselves, their technique, and the latest
projects. INGITARRE & BAS®u get to know your

heroes better, discover newcomers and insider CHRISTINA » VIVIEN
tips. Countless practical workshops by resourceful HOSS HAUSER
experts inspire to learn, make music, and tinker. Sales Manager Advertising Services
We are where the guitar community is - whether in
print, online, or at our live event, theGUITAR
SUMMIT Europe's biggest guitar show.
LARS
LUKAS BILZ HORSTMANN
Editor Editor
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Y DEMOGRAPHICS

With print, GITARRE & BASfaches people of all ages, _

231# 1# %'0 )/ " "-*0+ *!I OK-RK .#*23)" Readers / month* OO0<KKK©®
strong interest. Print subscribers / month S<PKK|6
. Page Impressions / month NQKesKKK©®
These are also addressed by thebsite and social media 9 P - Q |
Newsletter subscribers NNeKKK©®O
presence - to the same extent as theunger target group ) ; 3
¢CLS-MOEs 0- *)'$) 0 %) $.femae,$) - .3) Social media fans NO«KKKO

28/# ,0 " )O( -. *I 4+ *+! L$)" *0- %)) *% -
from desktop and mobile.
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)WHO ARE OUR READERS?

The majority of our readersnform themselves comprehensively. They are
particularly price/performance-conscious. They also place great value on
sustainability . They grant print mediaa lot of credibility , enjoy depth of
content, and are happy to be inspired by the medium.

Our readers prefer tinform themselvesvia print (80%) andonline trade ma-

gazines (60%), wherebyeviews ¢ SRP£ ) /-4$)" *0/ $)./-0( )/. *) .$/ ¢QOPE

are particularly crucial for purchase decisions. Manufacturer websitasd

endorsers, on the other hand, play a comparatively smaller role (23% and 21%,

- .+ /$1 "4E£, . * _/# '*0/ *1 $)30 ) -. ¢tRPE£e QOb *! *0- - - - E
particularly interested innew products.

GITARRE & BAS®aders are active! They play in equal numbé&rshands and
"solo"athomee [ $. ./-$&$)" /# [ )*] *)édor@OrBusic’at hang on
/# $- *(+0/ -., 0/ '.* NOb +-*0 tore ] (*. 28/# I# $- *2) ) »

The majority of our core target group playslectric guitar (88%), although
there is also an overlap withacoustic guitarists ¢ Q R b bas}ists COPP £+
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)ADVERTISING FORMATS

Print is intensive, precise, long lasting and always »in«!

4-c (€)
2 10122 2/1 1/1 VE:Ig{I'%CAL
1/1 5215 2/3
1/2
2/3 OMQL HORIZONTAL HORIZONTAL
1/2 MTSO
1/3 2222 Type Area:  386x253 LRN3MPN LRN3LQP LRN3LLT SO3MPN
Bleed Area:  OMQ3MSK  213x280 MLN3LSO 213x138 LKO3MSK
1/4 LRRR
1/3
- 1/4 1/4 [P S
HORIZONTAL PORTRAIT HORIPONTAL SpeCIflca'Flons.
1 page 5% To be delivered
3 ' 10% ® Print PDFs
pages ’ © 300 dpi
e o LRN3SK TK3LMR LRN3PT ® CMYK
0, n
L2 RS 20% MLN3TT LKO3LNS MLN3RS ® */ - *"- NT

® Fonts and logos converted to paths

Scale for multiple bookings Formatin mm  Trim ® Bleed ads with 5 mm bleed and

3 ads / year 5% (Wid'[h X height) 6P ( ( e % O) register crosses

6 ads / year 10%
12 ads / year 15%

Processing of other formats
Special inserations and o prints on request without guarantee
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P CUSTOM-SHOP

Custom-Shop-Ad
4-c 6x / year (€) | 4-c 12x/ year (€) Specifications:

1/4 (90x127mm) | 300 per Ad 250 per Ad To be delivered
® Print PDFs
® 300 dpi
Thecustom shop is a pure advertising section, prominently pla- ® CMYK
ced in the middle of the magazine, with four %2 page ads per page ® */ _ *"_ NT
There is no editorial content between the ads. For the reader it is ® Fonts and logos converted to paths

a well-made window-shopping tour through the industry. Guitar
makers, manufacturers, and distributors of niche products as wel
as dealers and also musicians gather there.

For the advertiser it is the most budget-priced form of advertising
in print. The frequency ensures sustainability and a high recog-

nition factor. The two options are 6x or 12x per 12-month term. TK3LMR
Only Y4 portrait ads are possible. The ad motif can be exchanged

for each placement.
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PDATES

Every month there's a new chance for successful advertising

Issue Release Deadline for | Deadline for
print data advertising

01/22 23.12.2021 02.12.2021 28.11.2021

02/22 21.01.2022 23.12.2021 16.12.2021

03/22 18.02.2022 28.01.2022 20.01.2022

04/22 18.03.2022 25.02.2022 LReKMeMKMM

05/22 MMe+KO M R8108.2022 18.03.2022

06/22 20.05.2022 MTeKO*MKMM MMeKOeMKMM
07/22 LR+ K Q<M K23.86.2022 16.05.2022

08/22 MMeKR*MKMM KL «23R6.20RM M

09/22 LTeKSeMKMM MP*KR*MKMM MKeKR*MKMM
10/22 MNeKTeMKMM KM «23 D80 M M

11/22 21.10.2022 NKeKTeMKMM MMeKTeMKMM
12/22 18.11.2022 28.10.2022 20.10.2022

01/23 23.12.2022 02.12.2022 MOe+sLL-MKMM
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P ONLINE ADS

The right surroundings are
decisive for the success of your
banners!

Display advertising remains an important component
in the marketing mix. Its importance is equal to the
$(+*-1) 1 +-8) ) 8% ( % -
relevance to its thematic environment is an essential
factor. Studies around the globe prove that when
banners are relevant to the article that the user is
- )", I8 ) I#E - -.. +/) )
are strongly and positively influenced, and the
advertised product is more lastingly retained in the
- s ((%-4) (3) e

At gitarrebass.de, you have the opportunity to
present your products in thematically relevant,
search-engine-optimized surroundings. You can
even combine your banners with matching key-
words so the banners appeanly if the keyword is
present in the URL or in the text.

BILLBOARD
L&+

-.$*) TSK 3 MPK $3 "'

Mobile Version 320 x 100 Pixel
30 € CPM (minimum order quantity 10,000 PI)

RECTANGLE

Desktop Version 300 x 250 Pixel

Mobile Versio
MO E

n 300 x 250 Pixel
¢($)$(0( *- - ,0 )/$/4 LK, KKK £

WALLPAPER
L&+ -.$*) L, TKK 3 L,KMS $3
| w @M (minimum order quantity 10,000 PI)
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P NEWSLETTER
Reach your customers regularly and directly!

People who subscribe to th&ITARRE & BASHeekly Newsletter regularly receive an exclusive update about the top news
and events in the industry. Use this attractive form of advertising for your branding and to disseminate your contents.

Daily Newsletter — Monday to Friday
Weekly Newsletter — Saturday

BANNER SPONSORED POST STANDALONE NEWSLETTER

580 x 250 Pixel An announcement with up to Newsletter with the “look and feel” of

300 €per week 180 keystrokes (including empty spaces), the journalistic newsletter, exclusively
headline, link, and one picture with your contents, pictures, and links.
¢MPP 3 MPP +$3 '., I*-( /, PBoe oRMdquest £

500 €per post
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9 SOCIAL MEDIA

Social media — the interactive
manifestation of Web 2.0

In a digital world dominated by the “push-and-

pull” principle, social media plays an essential
and growing role in the marketing mix. Via
our channels you can reach our readers with
multimedia contents and you can invite them to

interact directly with your brand.

#oI# - S/, 2+ & .,
dar, or a product video: together with you, we
identify your focus, select appropriate contents,
and integrate them into our multichannel stra-
tegy for a seamlessansition between journalis-
tic content and youradvertisement.

200 €per post (incl. Boost)

#-$.0( .

FACEBOOK

]

|
—

INSTAGRAM

YOUTUBE

|

|

|
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> ADVERTORIALS

Your advertisement with the ,look and feel*
of GITARRE & BASS

Anadvertorial combines your personal advertising message with
the familiar appearance ofGITARRE & BAS®n advertorial is

#He"#'4 '$ 1 ) S/ -x)y"t4 - ] 1 )I$*) 0. $/-.
embedded in a first-class journalistic environment and its layout
# . /-0 /0- [# [, - 4V ($'S$ - /*IH#H - -

Alongside the presentation of product highlights, market launches,
or advertising campaigns with thematic relevance, comprehensive
integration of contents, diverse special formats and innovative
stagings is also possible both in print and on our digital platforms.

4 - ,0 ./, 2 " "t /* -/ ) $) $1% 0 '$5 1 -/*-$ "
that perfectly fits the journalistic surroundings and offers unique
added value for the user.

800 €per advertorial
(Package of website, newsletter & social media posts)



9 GUITAR SUMMIT

9.-11. September 2022

Mannheim, Rosengarten

Europe's biggest guitar show

) MKL RITARRE & BASBSam realized that it was time for
a guitar show that's centered around the musicians experience.
The GUITAR SUMMITh Mannheim (Germany) was born, an
unforgettable weekend for guitar fans and music enthusiasts!

The event has taken the guitar world by storm!
For three days in September, our passionate team realizes an
event that is unparalelled:

® | KKO 2*-&.#*+. 3 ( ./ -"...*R6 .I".2%/#
top artists and industry personalities
® Concert nights with live performances by top-class
artists from all over the world
® PKKO6 $)./-0()/ ) LF-S L =) L) O R
® LKeKKKO 1$.$/*-. 1-*(  "$)) -. [* +-*1 .. $*) ',
plus trade visitors from all over europe
Reasons to be there as an exhibitor: A ermovie 2019
100% target group, consumer-oriented, international, (click to play!)

quiet, modern, interactive

Learn more: www.guitarsummit.de



We look forward to your inquiry!

Sales Manager:
Christiane Weyres
"1*) 6 OT ¢KERNL"S
E-Mail c.weyres@gitarrebass.de

Sales Manager:

Christina Hoss
"1*) 6 OT ¢KERNL"S
E-Mail hoss@guitarsummit.de

Advertising Services:
Vivien Hauser
"1*) 6 OT ¢KERNL"S
E-Mail vivien.hauser@ebnermedia.de



